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Every medium should work together to be strong and cohesive in terms of voice, 
tone and visuals. No piece should feel like an afterthought. One element that can 
easily be overlooked in the digital age is physical signage and displays. When you 
have an event like a trade show booth or career fair table, your signage should 
tell your story and provide an experience to remember to those that stop by. It is 
critical in attracting attendees and making sure you’re noticed.

In the world of marketing 
every message matters. 
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TELL A STORY WITH SIGNAGE

Did you know 72% of trade show visitors say the show influenced their buying decision?  
This further solidifies the fact that to get the most out of trade shows, a booth needs to 
stand out,  create an experience, tell a story and clearly get its message across. Each sign 
is a chance to make a lasting impression and to make sure the brand is memorable. When 
you get creative with signage, the possibilities are limitless.

Signs come in all shapes and sizes. They can range from window signs and posters to 
flag stands and banners, but one thing they all have in common is that they all help tell 
a brand’s story. The right print medium creates an emotional experience and brings a 
brand’s message to life. A 2014 study by USA Touchpoints found that place-based media, 
such as signs and banners in restaurants, malls, stadiums and cinemas, achieve a 54% 
positive rate and a 99% reach. 

Top-tier signage and high-quality, relatable 
images can be great for grabbing attention. In 
2019, Next Level Apparel used three backlit cubes 
from the ceiling at a trade show, communicating 
its brand identity, what the company does and 
showing off relevant imagery. “The cubes allow 
you to present consistent messaging throughout,” 
Mark Seymour, chief sales officer at Next Level 
Apparel, said. “They were different images, but you 
feel like you’re getting the whole compelling story 
any direction you look.”

They were different images, but you feel like 
you’re getting the whole compelling story 
any direction you look.”

Mark Seymour, Next Level Apparel

“



Signage can also tell a story in an even more literal sense. For bigger projects like pop-up 
exhibits, signs can make the experience more immersive. In 2016 Netflix transformed more 
than 200 coffee shops across the country into the iconic Luke’s Diner from “Gilmore Girls” 
to get fans excited about the upcoming reboot. Custom signage had a huge impact in 
completing the illusion. Replicas of signs that were seen in the original series were used 
to transport audiences into a space they recognized, but never dreamed of entering into. 
Visitors also shared their experience across social media platforms, which spread the 
message even further to fans who weren’t able to attend. Creativity paired with signage 
can exponentially increase the reach and impact of an event.

Signs aren’t always the banners and flags that first come to mind. They can be tents, 
inflatables, backdrops for photo ops and more! Whether it’s a trade show, a pop-up event 
or something in between, signage can take any display to the next level. 

Brand signage is a helpful tool for attracting, welcoming and inspiring customers, guests 
and employees at tradeshows, events and in offices. They are key factors in brand 
awareness, grabbing attention, passing along information and getting people to take 
action. The best signs can effectively do all four! 

ATTRACT, ONBOARD AND INSPIRE NEW 
CUSTOMERS, MEMBERS AND EMPLOYEES



7 out of 10  
trade show attendees plan to buy one or 
more products obtained from an exhibition.

Trade shows are key for attracting new customers. 
Seven out of 10 trade show attendees plan to buy 
one or more products, and 87% of attendees will 
share some of the information obtained at an 
exhibition, which means trade shows are one of 
the best opportunities to reach a wide audience. 
It’s also important to keep in mind that the average 
trade show has more than 400 exhibitors, so it’s 
important to stand out. The right signage can be a 
game changer! Make sure exhibit graphics say who 
you are, what you do and what benefits you offer to 
prospects. When your messaging is stated clearly, 
combined with eye-catching, inviting graphics, 
you’ll bring in more visitors.

Portable signs, banners and displays aren’t just for trade shows! Trade shows only account 
for about 30% of use cases of these products. That means 70% of signs are used at other 
events like product launches, sales meetings, job fairs and recruitment events, sports 
events, retail promotions, membership campaigns, fundraisers and more. Events are 
also a great opportunity to make your brand known. This could include career fairs, health 
and wellness fairs, and more that utilize products like portable signs, banners, table covers 
and displays. Retractable banners are perfect for these types of events because they are 
portable and their height allows attendees to easily identify your booth. Signage can also 
be used to show off a company’s work or culture to get your brand identity across. 



Office signage is also important for creating a space for employees and visitors to feel 
welcome and informed as well as furthering brand consistency. Office signage could 
include room labels, meeting room banners, special events table tents, floor mats, posters 
and more! If a company is trying to inspire their team or get results for a fundraiser, signs 
can provide great reminders of the task at hand. According to FASTSIGNS, well-planned 
and well-designed visual communications can be helpful in creating an environment 
that helps keep employees informed and motivated. From everyday office happenings 
or special events like open houses and recruitment visits, your company can make an 
impact with signs. 

Most corporate goals can benefit from proper signage, and the best part is once you  
order some, they will last for countless events to come. These types of signs are high-quality, 
high-impact and long-lasting so you don’t have to go back to square one for every event 
you plan.

Talking about the importance of signs can only go so far, but seeing the results will take 
everything to a whole new level of understanding. Orbus Exhibit & Display Group®, which 
specializes in exhibit and display products, graphics and solutions, has witnessed the 
power of signage firsthand. One of their clients, Southern Season, was in search of signage 

SIGNAGE IN ACTION



for their store that was sleek, subtle, changeable and readable from a distance. The goal 
of the signs was to make their store easy for customers to navigate.

SignPro Systems® (SPS), the wayfinding signage division of Orbus, worked to design and 
manufacture a signage solution that met Southern Season’s needs. They integrated 
SignPro’s Trappe snap frames as poster and menu board solutions for the indoor/outdoor 
restaurant within each Southern Season store. The easy-change graphics provided 
Southern Season with easy to install, versatile and easy-to-use signage solutions that 
can be updated as frequently as their desired messaging changes. “The end result is 
clear, easy-to-read signage highlighting our key categories and product offerings,” Nancy 
Zimmerman, the director of marketing at Southern Season Gourmet Marketplace, said.

In another instance, KEF America, a high-end audio product manufacturer, was in need 
of a technical identification system for speakers on display in a museum-style trade 
show exhibit. KEF America wanted the display to be durable and fit the style of the 
modern speakers. They worked with a trade show design experts at The Exhibit Company 
who turned to SignPro Systems for help and chose left-to-right curve desk frames that 
matched the look of the exhibit. The frames had easy-to-change graphic inserts and 
freestanding capabilities, which made them perfect plaques to show the details of the 
speakers. The durability and appearance of the signs also worked seamlessly with the 



overall design and feel of the booth, and helped visitors browse on their own prior to 
interacting with the staff at the booth. “The Exhibit Company created a fabulous signage 
solution to our open floor-plan booth environment where typical product signage would 
have been close to impossible to incorporate seamlessly,” Stephanie Scola, the director 
of marketing for KEF America, said. “Their design team and build crew worked together to 
create visually stunning signage elements that were highly praised by staff, customers 
and management.”

In another instance, Numo, a promotional product imprinter and supplier, created a 
standout trade show booth at PPAI Las Vegas 2020. They were the buzz of the show, 
because they went the extra mile by building a two-story house in the middle of the 
trade show floor. The house had a bedroom, pool, a refrigerator, a balcony, couch, bed, 
washer and dryer. It was an immersive experience that came together through the help 
of signage like wall hangings, posters, plaques and more. “Our responsibility is to create 
relationships with our product,” Jim Martin, president of Numo said. “It is not to create 
relationships with people. And that is people 
buy our product, they don’t buy the relationship 
they have with someone. That bubbles under 
the surface of everything we do.” Numo used this 
immersive experience to give its products a center 
stage to shine and spread its brand message.

Our responsibility is to create relationships 
with our product.”

Jim Martin, Numo

“

Signs are a powerful marketing tool and when 
properly utilized, they can make a huge impact 
on audiences. A good sign is informative, eye-
catching and on brand. Don’t let signage be an 
afterthought at your next event!



5 WAYS TO MAKE YOUR BOOTH 
MEMORABLE

Creating a booth like Numo is no easy task. It takes time, planning, creativity 
and a clear vision. When developing a trade show booth, make it memorable 
with these tips.

Getting visitors to engage with your booth can be a huge 
challenge especially when you’re in a room with dozens or 
even hundreds of other vendors. One thing that can help 
attract people to your station is interactive elements, like 
games, giveaways, photo ops and more! These unique 
components will not only give people a reason to talk to 
you, but it will also give them a reason to remember your 
product or service.

Get more eyes on your booth with eye-catching retractable 
banners. Make sure your company’s name is listed clearly, 
and include your contact information and social media 
handles so people can find you during and after the show.

Include Interactive Elements

Retractable Banners



Plan a way to demonstrate your product or service to better 
explain how it can help your end customer. Demonstrations 
give a clearer picture of what you have to offer and can 
help customers better visualize how they can apply it to 
their life.

Don’t show up empty handed! Bring your visitors useful 
promotional products that they’ll want to use. The 
possibilities are endless when it comes to promo, you don’t 
always have to settle for a pen or magnet. Find something 
that really speaks to your brand to make your impression 
last even longer.

Social media is an important piece of your marketing plan. 
Give teasers in the days or weeks leading up to events, and 
then post during them to bring in more visitors. It’s a great 
way to spread your message without having to use much  
of your budget.

Use Social Media

Do A Demo

Hand Out Promo Products
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